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Course Objectives:
1. Identify the major categories and trends of e-commerce applications.

2. Identify the essential processes of an e-commerce system.
3. Identify several factors and web store requirements needed to succeed in e-commerce.
4

. Discuss the benefits and trade-offs of various e-commerce clicks and bricks

alternatives.

5. Understand the main technologies behind e-commerce systems and how these
technologies interact.

6. Discuss the various marketing strategies for an online business.

7. Define various electronic payment types and associated security risks and the ways to
protect against them.

Course Outcomes (COs): At the end of the course, student will be able to

1. Understand E-Commerce frame work
2. Design E Payment Systems
3. Implementation of Inter Organizational commerce
4. Design and Development of E-Commerce
5. Identify and analyze consumer needs
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Recommended Text Book for Reading:
1. Whinston, Frontiers of Electronic Commerce, Kalakata, PEA, 2006.

REFERENCE BOOKS:
1. Hendry Chan, Raymond Lee, Dillon, Chang, E-Commerce Fundamentals and
Applications, John Wiley, 2001.
2. Turban E, Lee J, King, Chung H.M, E-Commerce, A Managerial Perspective, PEA,
2001.
3. P.T. Joseph, E-Commerce An Indian Perspective , 3/e, PHI,2009.
4. S. Jaiswal, E-Commerce, Galgotia, 2003.

5. Gary P. Schneider, Electronic Commerce, 4 /¢, Thomson, 2011.
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